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	ABSTRACT

	[bookmark: _Hlk119775442]The purpose of this study is to determine the influence of the Level of Knowledge of the Importance of Digital Business on the Interest of Prospective Students enrolling in the Digital Business Study Program of Wiraraja University. In addition, this study also tested the moderation effect of Knowledge Level on the Digital Business Study Program of Wiraraja University. This study used questionnaires distributed to Menenga Atas School Students and equivalent in Sumenep Regency. The number of respondents was 257 out of 7 high schools in Sumenep. Data analysis was performed using SmartPLS Structural Equation Modelling (SEM) at a significant rate of 5%. The results showed that the level of knowledge of the importance of digital business has a significant positive effect on the interest of prospective students to enroll in the Digital Business study program of Wiraraja University. In addition, the Level of Knowledge about the Digital Business Study Program of Wiraraja University is also proven to have a moderation effect. The first implication of this research is that universities, especially Wiraraja University, must socialize the importance of digital business in the digital era to prospective new students and make it a reason to invite prospective new students to enroll in the Digital Business study program. The second implication is that universities, especially Wiraraja University, must promote that Wiraraja University has opened a Digital Business study program that promises competent graduates in Digital Business.
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INTRODUCTION
The development of the world of education has advanced in such a way. Various learning systems up to majors in universities have developed according to current needs (Miranda et al., 2021). One tangible form of development in the world of Education in an effort to prepare resources in accordance with current needs is the opening of the Digital Business study program. The Digital Business study program is a new study program in the world of Indonesian Higher Education (Sutanto, 2017). 
The Digital Business study program is a study program formed to prepare human resources in the field of mastering digital start-ups and marketplaces that are needed in today's digital era. The digital business study program is a study program that has the strength of business learning using digital technology (Attaran, 2004). Digital Business is a combination of the fields of management, business, accounting, information systems, to informatics engineering (Vasarhelyi & Greenstein, 2003). The digital business department itself is a family of applied sciences that apply how the process of designing a digital business (Soliman & Youssef, 2001). Therefore, it is possible that experts in the field of digital business are also needed at various management levels in various industries ranging from finance to banking (Rahmawati et al., 2022).
The first campus to open a Digital Business study program is Padjadjaran University in the 2018/2019 academic year. Although relatively new, there are quite a lot of enthusiasts from this study program, this is indicated by the number of enthusiasts for this study program recorded at 1,257 students with a capacity of only 28 people in 2022 on the SBMPTN (www.unpad.ac.id) route. The large number of enthusiasts for this study program eventually attracts other campuses to open similar study programs in order to accommodate public interest in having competence in the field of digital business (Roueche & Baker III, 1987). 
Wiraraja University is one of the campuses that participated in opening the Digital Business study program in the 2021/2022 academic year. This shows that Wiraraja University is also committed to participating in preparing human resources who have expertise in the field of digital business. The geographical location of Wiraraja University in Sumenep Madura Regency, makes Wiraraja University the first and only campus to open this study program in Sumenep Regency, even on the island of Madura. This shows that Wiraraja University is trying to open new opportunities for the people of Madura, especially Sumenep Regency to have competence and expertise in the field of digital business and be ready to face the development of the world of work in the digital era.
[bookmark: _Hlk105331403]Based on developments in the digital era and the promising prospects of the Digital Business study program, the opening of the Digital Business study program at Wiraraja University is very promising in the number of new student admissions at Wiraraja University itself. However, the data obtained from UPT. The admission of new students of Wiraraja University, the number of new students and the number of enthusiasts for the Digital Business study program are still very minimal. Although there is an increase in the number of students between the 2021/2022 academic year and the 2022/2023 academic year, the increase is still not significant.
The number of applicants for the Digital Business study program at Wiraraja University that has been realized is still not in line with the expectations of the Institution. In fact, when viewed from the job prospects of graduates, digital developments, the geographical location of the campus, and the existence of the campus which is the only campus that opens a Digital Business study program in Sumenep Madura, then the Digital Business study program of Wiraraja University should be a study program that is in demand by the community, which in this case is prospective students.
[bookmark: _Hlk105331447]The mismatch between expectations and realization that occurs indicates that there are factors that need to be considered by Wiraraja University. One of these factors is the knowledge of the Madurese people, especially Sumenep Regency about the importance of Digital Business. Jerni et al (2021), stated that the level of knowledge is one of the factors that can have an impact on interest. Some cases show that a person's interest in something will be low if the level of knowledge of something is also low (Jerni et al., 2021; Marlius & Ananda, 2020; Mustika et al., 2019). This shows the possibility that public interest (prospective students) to enroll in the Digital Business Study program is low because the level of knowledge about the importance of digital business is still low. Therefore, the author feels the need to prove scientifically about the Influence of the Level of Knowledge of the Importance of Digital Business on the Interest of Prospective Students enrolling in the Digital Business Study Program of Wiraraja University. 

METHOD
[bookmark: _Hlk105331536]This research is quantitative research. The type of data used in this study is primary data (Arikunto, 2006). Data collection techniques are carried out by disseminating kuesioner to the respondents. The number of respondents who participated in the study was 257 from 7 high schools in Sumenep Regency. The data analysis technique in this study uses the help of Structural Equation Modelling (SEM) SmartPLS.

RESULTS AND DISCUSSION
This research uses the help of SEM SmartPLS to determine the influence of Knowledge of the Importance of Digital Business on Study Interest in the Digital Business Study Program of Wiraraja University. This study was also conducted to examine the effect of moderation of Knowledge about the Digital Business study program at Wiraraja University on the influence of knowledge of the importance of digital business on the Interest of Prospective Students to Enroll in the Digital Business Study Program at Wiraraja University.
Figure 1 shows the output results of the validity convergent test where all indicators have a loading factor value above 0.5. In addition, the results of the Average Variance Extracted (AVE) test obtained a value of all constructs >0.5 indicating that the indicator is able to explain the factor. The reliability test shows that all constructs get a composite reliability value of >0.6 which means that the constructs described are reliable (Table 2).
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Figure 1.  Factor loading model fit analysis

[bookmark: _Hlk119006640]Table 2. Average Variance Extracted (AVE) and Composite Reliability
	 
	Composite Reliability
	Average Variance Extracted (AVE)

	Study Interest in Digital Business Study Program, Wiraraja University (Y1)
	0.863
	0.677

	Moderating Effect 1
	1.000
	1.000

	Knowledge of the Importance of Digital Business (X1)
	0.824
	0.540

	Knowledge of Digital Business Study Program, Universitas Wiraraja (Z1)
	0.874
	0.635



Figure 2 shows that X1 against Y1 has a T value of 4.595 (>1.96) so that X1 has an effect on Y1. Z1 to Y1 has a T value of 3.134 (>1.96) so Z1 has an effect on Y1.  Moderating Effect 1 has a T value of 2.626 (>1.96) so it can be said that Z1 moderates the effect of X1 on Y1. Based on these results, it can be known that H1 and H2 in this study were confirmed.
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[bookmark: _Hlk119006653]Figure 2.  T value model fit analysis

DISCUSSION
Based on the results of the study, it can be seen that Knowledge of the Importance of Digital Business (X1) has a positive and significant effect on the Interest of Prospective Students to Enroll in the Digital Business Study Program of Wiraraja University (Y). The higher the respondent's knowledge about the importance of digital business, the higher their interest in enrolling in the Digital Business Study Program of Wiraraja University. Conversely, the lower a person's knowledge about the importance of digital business, the lower his interest in enrolling in the Digital Business Study Program of Wiraraja University. The results of this study are in line with the results of previous research conducted by Mustika et al (2019) and Anggraeni & Harnanik (2015). 
The era of technology shows the magnitude of business opportunities using digital technology (Lyu & Liu, 2021). In addition, the success of business in the digital era also depends on the compatibility of business actors to utilize these technologies to support business processes (Prastyaningtyas & Arifin, 2019). Knowledge of the importance of having competence in the field of business science and digital science to be successful in the field of digital business, will increase their interest in learning more deeply about digital business, such as by studying it at a College majoring in Digital Business (Sudirman & Usman E, 2018).
The results of the study also showed that the hypothesis of both studies was confirmed. This shows that Knowledge of Digital Business Study Program of Universitas Wiraraja moderates the influence of Knowledge of the Importance of Digital Business on Study Interest in Digital Business Study Program of Universitas Wiraraja.
Knowledge about the importance of digital business certainly creates the interest of female students to study in the digital business study program of Wiraraja University. The creation of this interest is strengthened by students' knowledge about the Digital Business Study Program of Wiraraja University. The moderation variable in this study can be categorized as quasi-moderation. This is because, the variables of Knowledge about the Digital Business Study Program of Wiraraja University and Moderating effect 1 both have a significant influence on Study Interest in the Digital Business Study Program of Wiraraja University.

CONCLUSION
Based on the results of research and discussion, it can be seen that Knowledge of the Importance of Digital Business has a positive and significant effect on the Interest of Prospective Students to Enroll in the Digital Business Study Program of Wiraraja University. In addition, Knowledge of Digital Business Study Program of Universitas Wiraraja moderates the influence of Knowledge of the Importance of Digital Business on Study Interest in Digital Business Study Program of Universitas Wiraraja.
The first implication of this research is that universities, especially Wiraraja University, must socialize the importance of digital business in the digital era to prospective new students and make it a reason to invite prospective new students to enroll in the Digital Business study program. The second implication is that universities, especially Wiraraja University, must promote that Wiraraja University has opened a Digital Business study program that promises competent graduates in Digital Business.
This study has a limitation that is the lack of response from research respondents, so future research can overcome this limitation.
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